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The Influence of Using Social Commerce APPs on
Young Women’ s Materialism

Wu Yue( University of Chinese Academy of Social Sciences)
Liu Yixuan( Peking University)

Sun Yuannan( Shandong Women’s University )

Abstract ;: As a new e-commerce model, social commerce is favored by many young women by building a
content community platform , establishing a consumer word-of-mouth database , and addressing users’ sharing
and purchasing needs. However, the rendering of luxury goods and affluent life frequently seen in these apps

" commodity fetishists" in this special consumer culture field. Based on

also entices young women to become
the theory of cultivation and structural equation model, this study focuses on young female users’ motivation
and frequency of social commerce APPs and their influence on users’ materialism. The results show that
young women’ s frequency of using social commerce APPs promotes their materialism. In addition, the fre-
quency of using social commerce APPs significantly promotes users’ perceived credibility and participation.
At the same time, whether it is comparison of capabilities or views, the degree of social comparison of users
will promote their materialism. Finally , young women’ s entertainment motivation , social motivation and self-

expression motivation significantly promote their frequency of using social commerce APPs.

Key words : social commerce APPs;materialism ;theory of cultivation ; motivations ;social comparison
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