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Study on the Influence Mechanism of Advertising Appeal
on Tourism Advertising Effect

Wu Heng ,Cao Jing( Wuhan University )

Abstract :In the fierce tourism market competition environment, tourism enterprises display product in-
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formation to tourists through advertising to improve tourists” tourism willingness, which is of great significance
for tourism enterprises to establish brand and increase market share. Advertising appeal refers to the product
information in advertisements provided to consumers by the enterprises in order to persuade consumers to buy
the advertised products. It has become an urgent problem for tourism enterprises to enhance the advertising
effect and enhance tourists” tourism willingness through appropriate advertising appeals. The study aims to
explore how to match advertising appeal and tourism product types to improve the persuasion effect of tourism
advertising. Through the experimental method, this study discusses the effect of the interaction effect of ad-
vertising appeal and tourism product type on tourists” tourism willingness, and the mediating effect of self-
consistency. The results show that advertising appeal ( competence vs. warmth) and tourism product type
( challenging vs. relaxing) have an interaction effect on tourists” tourism willingness. Specifically, compared
with the warmth advertising appeal, the challenging tourism products using the competence type advertising
appeal can guide tourists to have higher travel intention; Compared with the competence advertising appeal ,
the warmth advertising appeal of relaxing tourism products can guide tourists to have a higher travel inten-
tion. At the same time, the study also verifies that self-consistency plays an intermediary role in the interac-
tion between advertising appeal and tourism product type on tourists” tourism willingness. Therefore, it is of
great practical significance for tourism enterprises to pay attention to the interaction effect between advertising
appeal and tourism product type in the advertising marketing of tourism products, that is, enterprises should
clarify their tourism product positioning and adopt targeted advertising appeal to achieve the purpose of im-
proving the effectiveness of tourism advertising.

Key words: advertising effectiveness; advertising appeal; tourism product type; self-consistency;

tourism willingness
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