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FEINEE) 23 N(7.7%) ,FEARTE o5 R EEEBE I S i o, B B i M s vk

= HIESTERIZKRTE

() EESHEKRRK

AHFFE K SmartPLS 4. 0 %F 7 M8 A8 5 AT FE S RUER T, 45 R IR, % 53R Cronbach’s a
RHIIRT 0.7, AAMEE(CR) BR T 0. 8, Ui B 2 2 HA B0 3 — 80k R A RUE S5 WAL
B, A, AR B AVE SV AR H i 1 Sl v AR A G R B, R X R R, B LR
1, #HIE) SRMR 4 0. 041, RMS Theta & 0. 118, 34140 F ] 432 32 Wl PN |, 150 A A B0 S A S0 515 DL A -

®1 TEEXRHIER

CE CD SA BR CC WPP CCI
CE 0.784
CD 0.613 0. 827
SA 0.421 0. 608 0.816

O FV5 e 853 R . https://osf. i0/187rs/overview? view_only = 8a955805{6a44a32bb6dc9b01ccdd775,
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CE CD SA BR cc WPP CCI
BR 0. 664 0. 485 0. 649 0.82
cC 0.675 0.538 0.532 0.506 0. 806
WPP 0.618 0.411 0.427 0.613 0. 640 0.814
cCl 0.559 0. 603 0.514 0. 468 0.577 0. 608 0. 802
Cronbach’s Alpha( a) 0.764 0. 865 0.75 0. 849 0.761 0. 887 0.738
HA1ERE(CR) 0.828 0. 866 0.853 0. 860 0. 847 0. 855 0. 845

#-i% : CE= Communication Effectiveness( £ 3% X ALt 4#52 48 ) , CD = Cultural Depth ( /= & XA # N IK ) , SA = Scene
Atmosphere ( 3% % X ALHiZ A2 & ) , BR=Brand Resonance( s % %% )  CC = Cultural Connection( XA H 28 ) |, CCI= Cultural
Cognition Involvement( X ALk %= N ) , WPP = Willingness to Pay Premium(ZM AT ER) , AKX LK FAHABEE
AVE 89 F AL, s AR T R FABEZTR G X 2,

(DHYERAERE

ARG R Harman B R 754G 00 2 W] 7 i g 25 . S5 SRR BIHT 8 09 7 A4 PR rp e R IR 1 O 22
RN 36. 94% , AR F] 40% MG FHE, LA ASFEAE ™ 8 1 2L [F] 5 2w 25 .

(=) EMHFBRRBEARRIEKRE

i3 Smart PLS4. 0 #X {4 " ) BootStrapping iz 5., 15 H % 2 453, B, HHAENFER (p=
0.135) MEHI(p=0.072) FMIZ A B R (p=0. 219) XF 7= i B9 SCA 6 ST BB I JC W 252 ), {10 3L
EHE O (p=0.018) M i 3, UL TE 5 2L iy o A ol FE il iz A i, Ah, 36 SO L 4B 3k hE (B =
0.348,p=0.000) ./ 5 SCAKIR ATRIE (B=0.276,p=0.001) 375 AL TTEFLE (B =0.282,p=0.000)
X 23 A g B T [ B, R 3% Hla H1b Hle W57 . FHESCIEIEAE (B =0.266,p=
0.003) =i SCAIR ATREE (B =0.331,p=0.007) 5 SCALTIIRFEBE (B =0.221,p=0. 012) X} 3%
0 SCALBRSE B TE A 0 | % H2a H2b H2c 57, R OB SRE (B =0.241,p=0.012) .
P S AR (B=0.202,p=0.002) 35 SCALTTIR TR (B=0. 189, p=0. 011) X 114 7% 1Y SC Ak 38

W A R B T [0 52 % H3a (H3b  H3c 57, fiiEng (B =0.294,p=0.000) 5 CfL B 4%
(B=0.313,p=0.000) X4 T () SCAL %5 S A 8 S ELA IE [ 52, R 1% H4 HS 857,

®2 BREREEIELR

Rk AR BRARRE | HEARMME | ARdER | TSITHE p {H JE A AT
F i —WPP 0.053 0. 054 0. 036 1. 490 0.135 £k
P —wWPP -0.003 -0. 002 0. 002 1. 802 0.072 JE4
ZHEFRE>WPP -0.021 -0.019 0.017 1.231 0.219 JE %
HEH FH—WPP 0. 004 0. 003 0. 002 2.370 0.018 fva
Hla CE—BR 0.348 0.351 0.097 3.501 0. 000 BAT
H2a CE—CC 0. 266 0.262 0. 090 2.972 0.003 BYAT
H3a CE—WPP 0.241 0.236 0. 096 2.513 0.012 s
H1b CD—BR 0.276 0.279 0.084 3.291 0.001 BT
H2b CD—CC 0.331 0.337 0.122 2.712 0. 007 ST
H3b CD—WPP 0.202 0. 207 0. 065 3.091 0. 002 ST
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{12 e PR AR | BRI | AREZ | TS p ST WL
Hle SA—BR 0.282 0.286 0. 081 3.531 0. 000 JRT.

H2c SA—CC 0.221 0. 225 0.088 2.514 0.012 ST

H3c SA—-WPP 0.189 0.193 0.074 2.538 0.011 J ST

H4 BR—WPP 0.294 0. 289 0.084 3.497 0. 000 YA

H5 CC—WPP 0.313 0.316 0. 089 3.489 0. 000 JST
(M) e AR

Rtk g N—5T 37" E 2 R A AR 5 SO R A 5 e SCAR IR SAS R IR AL AR A
58 % H Bootstrapping J7 % #E47 H ARV 434, A BIAE RECRE ZE S 2000 K, 456 95% 22 /%8 1E &
{5 DX TR AT R W, AR SR 3, il R 5 SO AR IR 25 A — 2% PR B A2 5 SO Ak i A S AN o TS =z ) 3 R 4
T WZERT R AER, I Hoa—H6ce 5 H7a—H7c H3R15 350 85

x3 HNHMREER

o 2218 1E B A5 X A
Az V) 2 355 7

Lower Upper
CE—BR—WPP 0.073 0.034 0.193
CD—BR—WPP 0. 045 0. 027 0. 168
SA—BR—WPP 0. 050 0. 045 0. 186
CE—CC—WPP 0. 060 0. 025 0. 164
CD—CC—WPP 0. 036 0. 036 0. 148
SA—CC—WPP 0. 067 0.033 0.195

(H)EHIERAKI

Shoks 6 FE 9 SCAR A A BE B 35 4 T, AR W58 R Bootstrapping 77 12 ¥4 3 1 48 v AL S A0
FREAT AT, A R L3R 4, SERERW, FE SCAA RIS A 28 SRl T 3 R SO L R AL
AE 7 ity ST AR BE X SO T i S AS B A2 MR, LB ™ il SCAG A TR BE X il R g | 3 S b A%
HERLREXS SCALHREE Y2 M, (K G [R5 H8a H8bL \HOb 5 H10a 2R3 347,

AR IR AR R 19 500 AR K B 2 K B A I A 2 Al A s Ak < A —18—37 iy 2R AL
il o AT I, 4977 ah IR0 SR B W0 5 90 6 AT 2 38 R T, I e o
B oy A g bl IS SCACERES 5 A SO R

x4 EATHEMNENHFERRGITER
R R LEREES 92 it R 5 FEA K {H P i 2% T it & p i
CE—WPP CCL I3y 0.154 0. 161 0.061 2.532 0.013
CD—WPP CCI Iy 0.131 0.137 0.059 2.226 0.021
CD—BR CCI [y I3 0.119 0.117 0.041 2.871 0. 004
CE—CC CCI Hy 3y 0.125 0.121 0.054 2.318 0.017
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(—) ARG

AT LT 5 B LR S B BUIR, 45 A ABC S BEAREAY R R e B SCfk g R R, N—
B = ELRR R AN B SO 0 SR B R , BE TSR B, 1R S BT ELRR E B R
NS SO R R AT B N1 35" =R BENS W W U NI X 7 8 SO T SR R
V&, TH B B R NG 5 SOAR IR A A 4 T AR A AT T O T SO R R AR KR TR
YERT . WE9E % BLRS 58 ELHE Hh A SCALIREE ™ 5 il Ly ™ st 57 ML 5 1% e i A5 IR T8 (AN~ i) o
FI PRI 50 30 5 BRI A 5 8 A% 1078 B 07 2O ) | B 5 B v ) A A 3o SO B Rl 20 (7
T35 Bl 3 76 JELIN 5] P S0E RE S S AR X R SCAR TR BEEN G . BB RO sl A5 1k LSS PR I DT R IR 75
N1 ZERBEE ORI LA A SO i R SE . ERE BRI R () 72
HERER (52) S5t BIE G (3) SE R OH 2 38, A 80 T HE A Y i R s 55 50 [ S qe
A IR A I Pl T B L 8 A R SR BRUSON , RE S Y 3 M 4% Sl 9B S 2 3 B0 ST AR v S AT

WIS i i B AR RO OB R B, R N1 377 =R, R SO B AR X i e 2 0
R R KR (B=0.348) , UL 5RO SCALHE R AR IOR TR AT Bl 2868 i AL {8 B9 A [] 5 T
KAE T E AR MR SCIOIRES B4 b, )™ il SCA R A TR BE B2 i R SR R (B = 0. 331) , R SC ik
PR e A RE A AR 8], B 22 DR T 77 i AR B BT 7R 3 SCAR N T . 30 3 SCAR DR B B A A 2R e A L1 1
PR (EL IR A% I [0 S ) (%o b AN B = 0. 282, X SCARIRZE B=0.221) , 454 X SOk o 32 &
TR BLEER W A% ( R UL RERLAE B=0. 241, 7= f SUL R ATREE B =0. 202, 3 5 SCAL 02 7
B=0.189) , i LIIA N, fEREHT BB AR BT of, < N7 AR OR IR 48 3 SCAb i ST RS iy B 28T, 47 o
1 SCA R SR AT BB AS | 37 W47 R R S A B A Bl A

BEAN AW FER KB, LR AL I AE X B A7 1 2% 35 TR S5 A %, 18 9 09 [ SO AR A s A 2
—ANE B TR A A U R TR A A SCARAT S R, L SR TS A IR
T N—58—3" P A e b3 A 45 — BRI VR, AR, L 2 1 R SOl i Ak i S
77 ity SCHHR A TR BE o SCA i 1 S A TR0 S R AR SR SRR B Y 2 W) T A 37 5 SCAR IR B A% b B 5 4
MFFARZE I, S8 A S TR S N7 5587 2 1 SCIAR 5 B fil 3l , I8 Fie A o
568 (9 SCA I A SO REJES X [ 1 WAR L 31 % 25 T 5 ) i Ak gy A TR, X T T A BT S, TR O
BUE X m A A B ARG H B MU 3 ST AL 0 BB A5 1 5, S v ol o SO s A
SN RSBTSRBTS 20 00 5 A P A B SRS o AT LA S A A i iR X R > 32
AR, I 1 [ SO ™ il B T 32 42 52 B 55 BRI RE D o TR IR, 3t 8 78 i A B85 35 4 v O 7 R SC
P2 TR BE 55 Tl LA 2 e A5 A BE T 21 38 X SCAR IR W 5K, — 25 I I G S 7

(Z)EHZEW

BT LIRS AT TN N B5 5T LR R B < [ SCA I AR G e B — A5 R B A D s A S
R, W28 iy il RG0S 5 SOARIPRE S B B o It 1 9AE i 7 52 e P RS 8 AR =

S — SR T A SO PR RE ST, TR B SO LA v o A RN (L T ST B A AR B S
W, RS S TE B B A 5 SCA 3R 08 B ) UG L RE 0 % S 4%, i i 15 I T X 7 i S Ak
KR T SO A B S B MR TR | LA 5 T 2l 2 Ay ol AL g 4 T 0 46 32 %

S BRI A ST LS 7 i SO R A TR BN SO I 25 1 4 T o D BH SO A v A g
ML, e R T 7 AR B Je A HA ELSE T RO ST PRI . DR T i R e B SCAR R A AL, 75
TEAGERT S DIBE T A i R =2 10T () A5 S A SCAR R | 1 S (I RE A8 1 4 22 S R R IE

= A S Z AR Z NS . YR SR DUIR B 22 R A O S AR I, =5 ) R 55 T
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FRERIB GRS AR B S B T H [T TR AN ] 5 A RE VS B %, it W S i
25 SN B SR < Xk 8 A A R RS A SOOI TR 77 i A0 5 5 00 AR 2 A BE AR AR D S AR 1Tl B o A
B IR g2 DA, P 20 5 5 ASCAG I AR A2

(Z)HRBR

ASBIF S 368 3k 7] A6 8] A MAC A i | DR Ok Xl LA e 9 1 2t 2 2 P R B 2 R, O i — A0 R T O Y
HERRE , AR BB 5 n] DL 5 o R 4 7 BL, 51 AR B8 BR R (W RO I 800F 55 TR ik sh, B
& HEARC TN AR N T RE AT M B AR AN BT B o WA 1 3 5, T 0% 38 0 < i IR Bk AR Y
7 AL S A AR . KRBT Al BE— 2 53 , 4 bl AL B Mt AN o SR s AT A=
5] 72 ST ISR &0 3 A S G S i I e (4 S I K ) (O PR L TV PRty e o G A DD S e ki
QAT — 25 R W) i RS BE R R 5 9 SO R

SE .
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Connection and Resonance .
A Study on the Influence of Consumer Cultural Premium
Payment Intention in Cross-border Live Streaming

Yao Jie,Zhao Yue( Nanjing University of Finance and Economics)

Abstract; Against the backdrop of global digital trade restructuring and the overseas expansion of Chi-
nese brands, this study examines how China-Chic products in cross-border live streaming influence overseas
consumers’ willingness to pay a cultural premium. Based on the ABC attitude model and the affect-as-infor-
mation perspective , the study constructs a framework in which the “people-goods-scene” elements affect will-
ingness to pay a premium through brand resonance and cultural connection. Using survey data and structural
equation modeling, the results show that streamer cultural communication effectiveness, product cultural em-
beddedness , and scene cultural immersion significantly enhance willingness to pay premium ; brand resonance
and cultural connection play significant partial mediating roles ; cultural cognition involvement positively mod-
erates several key paths. The findings provide both theoretical support and practical implications for Chinese
brands seeking to move beyond low-price competition through cultural value creation in cross-border live
streaming.

Key words : international live streaming e-commerce ; brand globalization ; China Chic ; willingness to pay

a premium
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