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A Study of the Interaction Effects of the Congruency of
Ad. Text-Emoji and Ad Appeal on the Sharing Intention in
Social Media Advertisement

Li Xiao ,Huang Sizhuo( Wuhan University )
Li Lin( Wuchang Shouyi University )

Abstract ;: The development of Social Media has brought opportunities and challenges to marketing activ-
ities. Companies often insert the stickers with text annotations. Interestingly , the information conveyed by the
inserted stickers is not completely consistent with, sometimes even conflict with the information expressed by
the advertisement content in practice for the playfulness purpose. Based on the Benign Violated Theory, this
study explores the influence of the congruency of Text-Emoji and Ad Appeal on the sharing intention in So-
cial Media Advertisement, as well as the mediator and moderator for further understanding. Through two ex-
perimental studies,the conclusions are found that: In Social Media Advertisement, Firstly, in an Informative
Ad Appeal, congruent( vs. incongruent ) interaction patterns predict greater sharing intentions ;in an Emotional
Ad Appeal , incongruent( vs. congruent) interaction patterns predict greater sharing intentions ; Secondly, Per-
ceived Playfulness plays a mediating role in the interaction effects of the interaction patterns of sticker-adver-
tisement text and Ad Appeal.

Key words: sticker; social media advertisement; informative ad. appeals ; emotional ad. appeals ; benign

violation theory ; sharing intention
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