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TERE R BR 1 450 Iy kEA T FPESE 206 £, Lokt 244 &4 FEARYE R HLBIAH 2, AR50 A 2 v
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W% 1 Frs , ARBFSE(H ] SPSS26. 0 Fll Amos26. 0 XiF 4 A8 f EAT TS BUE R K . 7 78 2 )
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0.745~0. 889 Z[], ¥R T 0. 6 WG AAE , =B it R EA BAFE B . WSO ARG 36 b 808 36 TE 1
K43 B 285 SR X = R AT UL AL - BRI A S WL 2 v R A B 1l 14388 H B B 8m IR T 0. 5, BRI R
BEAT RIS WS A0 PR T LA B o A8 3T 5 1 B e R 7 22 R 0 7 /S TR, B A O B A0 1 s 1 £k
P F 2 A AT 0. 585~0. 903, HAR {3475 2207 th it (AVE) REZHKF 0.5 M WUE , R E
PSR B hy . Hob, B R R AL & B 8h 1 AVE {E 435014 0. 500 1 0. 438, &b F i /Nol #5252
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F1 NEREEERAERRRESER
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2uN il 0. 822 0.707 0. 827
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PSI3 0. 704
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*2 BELEEMHEXRHER
A 1 2 3 4 5 6 7
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3 A EE IR Bk 0.293 0.358 0.817
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W S 7 J ™ ARl 2 Y AE [l e IS R HS R ARAS 2 S 4

R3 RELIRAREEREMKLE

R FRUEAL REL(B) S.E. C.R. P{H

BHRW 5| Jy— A2 B 5h 0.129 0.038 2. 669 0. 008
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Fictive Intimacy and Altruistic Appeal .
The Mechanisms of Parasocial Interaction and Purchase
Intention Formation in Influencer Marketing

Chen Subai,Li Yanxi, Wei Juan( Xiamen University )

Abstract ; The proliferation of implicit advertising in influencer marketing has led to a polarization of us-
er attitudes, prompting regulatory bodies to continuously strengthen requirements for the identifiability of in-
ternet advertising. Against this backdrop, the research urgently needs to focus on the mechanisms through
which influencers maintain and strengthen user relationships to enhance advertising conversion. This re-
search, grounded in the Stimulus-Organism-Response model (SOR model) ,focuses on examining the mecha-
nism behind the formation of users’ purchase intentions influenced by influencer personal characteristics, pa-
rasocial interaction, and perceived altruistic motives. Through the analysis of 450 nationwide online question-
naires , the findings of this study reveal that influencer personal characteristics( physical attractiveness, social
attractiveness, attitude homophily , self-disclosure) positively influence users’ purchase intentions through the
mediating role of parasocial interaction. Additionally, perceived altruistic motives positively moderate the rela-
tionship between parasocial interaction and purchase intentions. The intimate interactions between users and
influencers , along with their attribution of influencers’ marketing motives, constitute a crucial prerequisite for
facilitating the transformation of user behavior.

Key words: influencer marketing ; parasocial interaction ; perceived altruistic motives ; SOR model
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