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Archetype Types and Structural Characteristics of Chinese
Agricultural Product Brand Stories

Cheng Zhiyu( Hunan First Normal University )

Abstract; Archetype strategies are beneficial to brands to tell good stories and establish consumer val-
ue. There are cultural differences in story archetypes, and Chinese agricultural product brands are closely re-
lated to the cultural background of their origin. It is necessary to summarize the types of story archetypes in
order to tell the brand story well and improve marketing effectiveness. This study selects typical Chinese geo-
graphical indication agricultural product brands, code the representative brand story texts of these brands at
three levels based on grounded theory, abstract the Chinese agricultural product brand story archetype, and
construct the Chinese agricultural product brand story archetype model. From the model, it can be seen that
Chinese agricultural product brand stories are composed of 6 categories and 17 story archetypes with the core
of “extending life” , “production revolution” ,and “hero rising” ,and their transformations are in accordance
with four story development stages: “introduction context” , “problem emergence” , “ confrontation process” ,
and “problem solving”. They have the characteristics of “unity of nature and human beings” , “yin and yang
opposites” ,and “cyclical”. Chinese brands can combine the brand story theme, optimize the core story ar-
chetype type, optimize the story archetype combination structure, and tell a good brand story.

Key words : agricultural product brand ; brand story ; story archetype ; narrative structure ; grounded theory
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