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HE T HR Bl S5 A9 SEUE BT B B R

The Effect of Social Media Advertising Exposure on the Materialistic
Tendencies of Chinese Youth Groups

Xuan Changchun( Xiamen University )

Wang Xiaoli( Communication University of China)

Abstract ; The study conducted a nationwide questionnaire survey( N=2282) to propose that exposure to
social media advertisements positively affects the materialistic tendency of youth groups, and to verify the me-
diating role of daily social network participation and the moderating role of regional differences. The modera-
ting effect of regional differences is that compared with the southern region,the exposure to social media ad-
vertisements in the northern region has a more significant effect on the reinforcement of materialistic tenden-
cies among youth groups. Compared with second- and third-tier cities, first-tier cities have a more significant
impact on the reinforcement of materialistic tendencies in their social media advertising exposure. Compared
with high cultural intensity areas,the impact of social media advertising exposure on materialistic tendencies
is more significant among youths in low cultural intensity areas. The study focuses on the social effects of ad-
vertisements and lays the foundation for the theoretical construction of the social effects of social media adver-
tisements.

Key words : youth group ;social media advertising exposure ; value ; materialism ; social effect
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