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A Study on the Effect of WeChat Moments Native Advertising
Based on a Natural Field Experiment

Kang Jin,Li Ruoyue,Tang Xuetong ( Communication University of China)

Abstract; How can we increase the click-through rate of native ads in information flow embedded with

social attributes? This question affects the social media advertising market, which has an annual turnover of

tens

of billions of RMB. Focusing on WeChat Moments native ads, the study investigates the independent
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and synergistic effects of placement functions and advertising creative forms offered by Tencent’s advertising
platform on improving the efficacy of WeChat Moments native ads through a natural field experiment. By an-
alyzing the relationship between basic placement functions and real market responses through field testing,
researchers can develop exploratory theoretical ideas and avoid the interventional problem of laboratory inves-
tigations. The study placed 24 sets of ads on the Tencent advertising platform according to the targeting of ad-
vertising placement( targeted vs. non-targeted) , the relevance of advertising profile pictures( high, medium
and low relevance) , contextualization of advertising pictures ( high and low contextualization) and interactivi-
ty of advertising copywriting ( high and low interactivity) generating a total of 21,779,000 exposures and 73,
000 clicks. The results show that; 1. the click-through rate of targeted ads is higher than that of non-targe-
ted ads; 2. the click-through rate of ads is better when the relevance of advertising profile pictures is high;
3. the click-through rate of ads pictures with high contextualization is higher than that of ads with low contex-
tualization; 4. ad pictures moderate the influence of targeted advertising; targeted advertising has a signifi-
cant influence on click-through rate when ad pictures are more contextualized. Based on the experimental re-
sults, the study constructs a dual-path conceptual model of information path and social path that affects the
effectiveness of native ads in WeChat Moments. Under the information path, the targeted placement makes
use of users’ demographic characteristics, interests and behavioral labels to enhance the relevance between
ad content and users’ information demands, leading to continuity of cognitive processing on information cues.
Under the social path, advertising profile pictures similar to the user’s identity shorten the social distance,
and advertising pictures showing interactive scenarios create a sense of social presence, both of which better
embed the advertisement into the " relationship" and " interaction" functions of the social platform, contribu-
ting to the continuity of the user’s cognitive processing on the social cues. The study also found that in news
feed with social attributes, native ads have not only informative value, but also relational value concerning
social connections, and social factors moderate the role of informative factors on the effects of native ads.
The study provides a series of insights and evidence for exploring how advertising achieves natives in social
media. It provides a reference for the algorithms of estimated click-through rate and estimated conversion rate
in Tencent’s oCPM pricing mechanism of the advertising system. The limitations of the study mainly lie in the
fact that the natural field experiment does not have access to users’ personal information and only uses the
click-through rate of the ads as an indicator of the placement effectiveness, which fails to provide a direct ob-
servation of the psychological process and intermediate mechanisms.

Key words : native advertising ; advertising relevance ; social distance ;social presence
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