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Psychological Compensation Under Demand Threat .
Research on the Influence of Social Exclusion on
Anthropomorphized Brand Role Preference

Jiang Zhibin,Yang Chong( Shanghai International Studies University)

Abstract: Many enterprises use brand anthropomorphism to create different brand images. In this paper,
anthropomorphic brands are endowed social roles, divided into partner brands and servant brands. Based on
need-threat model and compensatory consumption theory, this paper constructs a theoretical model of " social
exclusion -- demand threat -- brand role preference" . Two experiments are conducted to explore the influence
of social exclusion on consumers” anthropomorphized preferences for brand role. The results show that com-
pared with the context of social inclusion,in the context of social exclusion, consumers prefer partner brands
and servant brands. In the context of social exclusion, different types of self-constructed consumers prefer dif-
ferent brand roles. Interdependent self-constructors prefer partner brands in the context of social exclusion,
which is mediated by the threat of belonging needs, while independent self-constructors prefer servant brands
in the context of social exclusion,which is mediated by the threat of control needs. The research conclusions
provide useful reference and enlightenment for enterprises to carry out anthropomorphic brand marketing and
pay attention to the psychological needs of consumers.

Key words : social exclusion ; anthropomorphism ; brand roles ; threat of needs ; self-construction
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