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Debates on Models and Systems for Chinese Digital Flow .
Paths and Trends of Transformation and Upgrading of China’ s
International Communication in the Lens of Platform Cosmopolitanism

Shi Anbin ,Zhu Hongyu( Tsinghua University )

Abstract; With the deep platformization of global communication, digital media platforms have become
an irreplaceable new infrastructure for global information flow and affective interaction. Digital communica-
tion ecosystems created by large Internet companies and traditional media organizations in digital transforma-
tion are profoundly influencing the flow of global information and the connection of e-communities, as well as
subtly changing the future of international and intercultural communication research. Digital media platforms
that have evolved from the early Internet are not only becoming global media in the sense of platform cosmo-
politanism and interconnection, but their ideological attributes and consequent conflicting values and geopoli-
tics are also evident. In a global platformized society, the digital geopolitical landscape can be divided into
two hemispheres, China and the United States, each dominated by its own ecosystem and supported by dis-
tinct platform economic models, which together guide the global digital economic flows and traffics. As the e-
merging force of China’ s international communication, Chinese digital media platforms, represented by Tik
Tok, Webnovel, Mihoyo, and SHEIN, have broken the stereotype that the media is American’s. In 2021,
Chinese digital media platforms have achieved exponential growth in users and markets, leaving behind the
“C2C” (copy to China) model that simply replicates Americanization, and heralding a “CFC” ( copy from
China) model based on the concept of platform cosmopolitanism, with a technical and cultural format license
framework. Since 2009, the “1+6+N” model formed by the external communication national team and its
composite echelon has encountered severe challenges in a VUCA era. In this context, private enterprises re-
presented by the “Four Little Flowers” have become a new force for the transformation and upgrading of Chi-
na’ s international communication in the era of platformization, setting off a “Chinese digital flow” in cyber-
space. From a holistic, macro, and historical perspective, we can grasp the profound change from digital
media platforms to digital ecosystems. It should be a debate on models and systems. The historical process of
the development of Chinese digital flow has transcended the one-way transmission mode of content and prod-
ucts in the era of international communication. The “Digital Silk Road” initiative will lead the way to build
communities of shared future in cyberspace, promote and deepen the model across the globe, finally break
the unequal production and relations caused by contemporary U.S. and Western digital capitalism and data
platform monopoly, form the system of Chinese digital flow, contribute a Chinese solution to the construction
of a new global communication order that is fair, just and inclusive, and establish a more open, shared and
inclusive global digital ecology.

Key words : international communication ; Chinese digital flow ; digital media platforms ; cosmopolitanism
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